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4)4 AVENTRIA

HEALTH GROUP
Transforming Healthcare Providence

ventria Health Group, a top ten healthcare agency,

is leading the way in reducing disease impact

by aligning providers, patients, and payers. In

one disease state, the agency has improved the
utilization of clinical guidelines by 23 percent nationwide in
less than one year. Aventria has been credited with helping to
improve outcomes for 4.5 million patients and helping 216,000
clinicians treat patients using the most up-to-date clinical
guidelines.

THE AVENTRIA GROUNDSWELL MOVEMENT

In today’s healthcare ecosystem, disconnects exist. Within
a single care plan lies a multitude of stakeholders facing a
lack of information, communication, and coordination. This
fragmentation is detrimental to patient outcomes. Aventria
Health Group helps mend this issue with their Groundswell
Movement.

Aventria’s goal begins with identifying care gaps that
negatively impact patient care. Once care gaps are identified,
the agency strategically implements a series of programs
in collaboration with payers, providers, and others. These
programmatic solutions are designed to cascade nationwide.
This virtuous cycle drives effective and sustainable patient
care improvement at scale. Aventria helps clients “do well by
doing good.” At the same time that clinicians are better able to
diagnose and treat patients, brand market growth accelerates.

Aventria Groundswell Movements have not been merely
a success but have been a remarkable achievement for both
Aventria Health Group and the healthcare industry. Within the
first two years of launching their first Groundswell Movement,
approximately 98 percent of the country’s top 200 IDNs have
successfully integrated Aventria Health Group’s digital point-of-
care platform into their EHR platforms.

Aventria Health Group’s point-of-care platform integrates
evidence-based provider and patient tools into the clinical
workflow so physicians and other clinicians have what they
need at their fingertips. This helps clinicians deliver guideline-
based care andis alinchpin to helping clinicians improve patient
outcomes.

Aventria also uses Al-powered reimbursement messaging
with pharmacists. Leveraging real-time switch data, Aventria
enables pharmacies to connect patients with financial support
while also helping to identify and overcome additional
healthcare access barriers during the patient journey.

Another way that a Groundswell Movement cascades
is through Aventria’s proprietary platform to hyper-target
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Our targeted messaging platforms help us
create a Groundswell Movement, which are
efficient high-level campaigns aimed at
driving sustainable care improvements at
scale nationwide

David Dierk,
Co-President

nonpersonal messaging, reaching prescribers and others
nationwide. The platform is specifically designed to help clients
achieve higher response rates and ROI, which facilitates the
efficient adoption of programs by both clinicians and patients.

“Our targeted messaging platforms help us cascade a
Groundswell Movement, which efficiently drives broad-scale
sustainable care improvements nationwide,” says David Dierk,
Co-president of Aventria Health Group.

The sum of strategically deployed unique, diverse solutions
cultivates a Groundswell Movement that helps clinicians
proactively identify and bridge care gaps and provides them
with the tools necessary to ensure that patients receive the
comprehensive care they need for improved outcomes.

Aventria Health Group has made a remarkable impact
with chronic liver disease. In a market where suboptimal,
generic products held the dominant position, these generics
were not the best available treatment option in the market to
prevent recurrence. Aventria has meaningfully changed patient
outcomes by catapulting their client’s product into the market
leader via a nationwide Groundswell Movement. Despite
significant challenges posed by the generic incumbents,
Aventria’s innovative program helped elevate the client’s
branded products to surpass the generic treatment, delivering
patients the best therapy possible.

“We improved guideline-based care nationwide by 23% in
the first year. And the Groundswell Movement is continuing.
We’ve improved primary care awareness of guidelines by 27
percent and provider support of the importance of liver tools
within the electronic health record (EHR) by 72 percent this year
alone,” says Dierk.

Aventria Health Group is a trusted visionary leader in the
healthcare sector. With their collaborative care provision,
disease awareness, innovative solutions, and deep industry
knowledge, this company is transforming the delivery of
healthcare in this nation.

The “Avenue to the Triple Aim” is where healthcare wants to
go: to improve population health, enhance patient experience,
and optimize the total cost of care. Aventria, a company whose
name is derived from that very goal, is doing the work that is
bringing this industry closer to realizing that ambition. HB
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